
About DMA Engineering Inc. 

 

Designing building systems that are efficient and healthy is our passion!
Through education and collaboration with our clients, we reduce the
environmental impact of projects. Our mission is to make the world a better
place – now and for future generations. This can be seen in the projects that we
produce and the way we operate our business. 

We collaborate with our clients to build long-term value into their buildings.
We choose to work exclusively with clients who demonstrate respect for the
environment and the health of people who inhabit these spaces.

We bring expertise, coupled with excitement and creativity, to every project.
We foster and maintain an open mind through every aspect of a project with
the goal of leaving each building owner satisfied. 

We do our part for the built environment and our community. We are
reframing old business methods to a regenerative framework that focuses not
just on profit, but also on a thriving team, high customer value, a strong
network, community involvement, and supporting a sustainable future.

DMA is seeking a strategic, dynamic, and highly-skilled Marketing
Manager. This position offers rewarding growth opportunities for a
motivated individual. Our ideal Marketing Manger is passionate about
communicating energy-efficient solutions for the built environment
and enhancing client engagement. 

is hiring...



About The Role

 

Strategic Marketing 

Develop a marketing strategy and support a sales plan that meets
company goals for each quarter and manage associated metrics
Lead with innovation and creativity, implementing brand strategies and
marketing campaigns that attract customers aligned with DMA's mission
and vision
Research market and industry trends; sift through market data to find
the important trends so that content is always timely 
Create an inbound marketing strategy with goals and deadlines 
Manage a marketing calendar that is aligned with company goals,
current projects, and marketing strategies 
Develop a yearly budget for the marketing sector of the business
Oversee and manage all content creation, social media, email
campaigns, and networking events
Develop thought leadership pieces such as an e-book or case study
Create inbound and outbound marketing strategies in HubSpot
Develop content pillars that clearly define the company’s services and
expertise
Develop SWOT analysis for internal and external priorities
Convey the principal goals of the company through meaningful
marketing

Sales Support and Relationship Building 

Participate in developing business strategies and plans that align with
the company’s near- and longer-term objectives
Help build trust and long-term relationships with clients through
effective, responsive marketing and sales communications
Support all aspects of proposal production including research, writing,
editing, formatting, and managing templates
Own marketing and sales reports as indicators for growth and
improvement
Hold sales team accountable for weekly sales goals
Manage website development and SEO 
Manage HubSpot CRM and reports of marketing and sales activities
Support all aspects of the sales and relationship building process 

The Marketing Manager will be a key member of the EOS®/Traction leadership
team. This individual will be responsible for building brand awareness that
exemplifies DMA’s mission. The Marketing Manager will be responsible for
identifying new clients, nurturing existing relationships, and stimulating sales
activity to reach our annual goals.

Core Responsibilities Include:

 



About You

 
You have been exposed to and are familiar with the realms of Engineering,
Architecture and/or the Commercial Built Environment, and understand how
the industry works on a macro level. You are a natural leader who delivers
intended results. You enjoy a workweek that includes staying on track with the
marketing and sales calendar, communicating with a variety of people,
researching marketable sectors, creating content, writing proposals, and being
accountable for marketing and sales metrics based upon future goals and
current production. 

You are curious and resourceful. You are naturally curious and a creative
problem solver. You know how to find and resolve trouble spots. You lean into
the hard stuff and are not afraid of the difficulties in a project or task. You have
a strong drive for results. You are passionate about regenerating the built
environment and being dedicated to continuous learning in relevant areas. 

You appreciate collaborative culture. You enjoy people. You thrive in the
creative and collaborative nature of working on a small team. You enjoy rolling
up your sleeves and continuously iterating and updating how we work so we
can continue to get better at all that we do. You bring fresh and relevant ideas
along with resources to the team for further improvement. 

You are confident and time-oriented. You have excellent organizational skills
and can manage numerous tasks while staying focused and prioritizing
accordingly. Your confidence shines through, you know how to get things
done, and you can keep projects and tasks on track. You have a strong, clear
voice to help us be on-target and on-time with all that we do.

You live in the details. You know how to implement change for the greater
outcome of the business in a timely fashion. You are customer-focused and can
present the company's brand message accurately.

You are respectful of all your surroundings. You have a deep respect for the
people that you work with and their ideas. You enjoy learning from other
people, your environment, and your projects. You are motivated to make a
difference for the environment as you recognize it affects you directly. You
have respect for yourself. 

You are aligned. You have a deep understanding of who you are and what you
want. You know when to be playful and when to get work done. You have the
ability to organize your time effectively to meet strict deadlines. 

 



Requirements and Qualifications 

 
Bachelor’s degree is required
3 to 5 years of relevant marketing experience
Demonstrated knowledge of inbound marketing strategies; HubSpot CRM
and marketing experience preferred. 
Familiarity with HubSpot software for automation and reports also
preferred.
Excellent interpersonal, verbal, and written communication skills 
Ability to write and proofread content for multiple media outlets
Ability to create marketing content that aligns with the company's values,
is on-brand, and reflects the voice and tone of DMA's principal 
Ability to interact well with clients and partners and speak clearly about
complex subjects
Ability to make professional decisions in a fast-paced work environment
Goal-oriented and results-focused
Ability to compose public and private proposals that accurately portray
DMA's unique skillset 
Ability to make warm sales calls and set up meetings for the sales team
Ability to analyze problems and create a solution 
Excellent analytical and time-management skills
Self-motivated and self-directed
Comfortable in both a leadership and team-player role
Strong aptitude for metrics and sales numbers
Proficient in Office 365 (Word, PowerPoint, Outlook, and Excel); ability to
format a complex document in Word and insert Excel tables; ability to
manipulate basic formulas in Excel to develop budgets and tasks
Work with additional DMA software (BigTime, HubSpot, Canva, WordPress)
Knowledge of industry preferred

About Your Future Team 

 

We are a small team that values each person’s unique genius and
contribution to bring about amazing projects.

We live in the fast lane. We are a bespoke firm that handles a multitude of
exciting environmentally conscious projects. We are always working on a
number of projects simultaneously. We enjoy the fast pace of engaging with
multiple priorities on a daily basis.

We love to play. While we are fast-paced and work hard to deliver
outstanding results for our clients, we also value our time to play in the
outdoors and have structured our working hours and location to
accommodate an active lifestyle.
 



 

We like to be involved. Being an active part of our community is important to
us and we plan activities and givebacks throughout the year to demonstrate
this commitment.

We are energetic and naturally curious. We are always looking for new ways
to improve the industry and enjoy educating clients and partners about new,
leading-edge solutions for their buildings. We thrive when we can suggest,
educate, and implement solutions. 

We are selective. We specifically choose to work only with clients who want
to better their buildings through energy-efficient design and technology. This
demonstrates the importance of the environment and designing buildings
that will become better members of society. We are more of a boutique shop
than a turn-and-burn engineering firm. 

Location and Hours

DMA’s offices are located in beautiful Golden, Colorado. This is a full-time
position. Remote work is acceptable, but you must be local (or willing to
relocate) and able to work from the office two to three days a week. We offer
flexibility in workdays and hours so long as quality work is completed on
time, team communications are effective and client requirements are met.

Compensation and Benefits

We offer a generous compensation package that includes a flexible work
schedule to balance work-life harmony, health and retirement benefits, profit
sharing, family leave, gym membership, and professional development. Salary
will be based upon experience, in the $58,000-$78,000 range.

How to Apply

 Please send your resume and cover letter to: hireme@dma-eng.com 

 

mailto:hireme@dma-eng.com

